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NEW SEASON AWAITS

-y

View East from Algonquin Restaurant

We are coming out of a bru-
tal, cold and snowy winter
here in the northeast but it
won'’t be long before all our
thoughts turn to spring. New
chapter President Adam Ret-
ersdorf called his first meet-
ing on January 31st and has
enthusiastically planned lots
of exciting events for the
coming year. There will be a

workshop in April at Muller
Boatworks in Lake Sunapee
NH. See inside for all listings,
dates and times for Chapter
events. Special this year and
occurring in September will
be a Gold Cup Festival, com-
memorating the Gold Cup
races which were held in the
1930’s on Lake George. Al-
though not a chapter event, it

photo by Kent O. Smith Jr.

surely will be exciting to view
a reenactment of those fa-
mous Gold Cup races of yes-
teryear. Inside we have Peter
Mellon, a boat broker, detail
the steps to preparing your
boat for sale. Here’s hoping
for a nice long boating sea-
son in our vintage craft and
lots of activities to make the
season special.




FROM THE HELM
Adam Retersdorf, President Adirondack Chapter

With winter well underway here in the mountains the natural beauty of the season and its activities
allow us to wander away from the lakes and boating to enjoy other things in life.

Some people are enjoying the cold weather activities that the Adirondack Mountains have to offer such
as skiing, snowmobiling, snowshoeing or skating. Others are still enjoying a boating season in warmer
climates. Soon springtime and the boating season will be upon us and we can once again hit the water
to enjoy our favorite lakes, boats and activities.

Naturally our favorite boats are the classics and our boating friends are some of the best friends we
have. | know that if we have those two things and a little warm weather, that this summer will be an-
other good summer.

To make things a little easier the ADC-ACBS board has scheduled events to give us excuses to gather
and enjoy our classic boats together. This year there are three great workshop events to attend this
winter, a trip to go to see the Mystic Seaport wood boat show, two great Rendezvous, a poker run and
the once in a lifetime chance to see the Gold Cup Festival in Bolton Landing. Another thing we would
love to do is to put together a Holiday party.

Ongoing through the summer we would like to keep up our informal gatherings if at all possible. It’s
hard to organize all of the lakes within the Adirondack Blue line but here are two:

Sacandaga Lake — Every Wednesday night is wing night- Contact me for times and locations
Lake George- 1%+ 3™ Thursdays of each month, 6:30-9:00 Keels or Wheels on Lake George. (June,
July, August)

As most of you know, Jessica and | enjoy traveling around to see and enjoy different lakes in the area. If
anyone is interested in traveling to see these other lakes | will gladly organize these events, get the
word out via e-mail to everyone and help people as necessary at the launch ramps. Likewise, if anyone
is interested in hosting an informal gathering on their lake, don’t hesitate to give me a call too.

The ADC-ACBS events we have planned should be a good time, don’t forget that other ACBS events in
the area might also be a good time too. If you haven’t renewed your membership, please do. If you
know any friends that are into classic boats, get them to join. They don’t have to own a boat to be a
member. As an ACBS member please remember that we’re always looking for old boats (wood, alumi-
num, or fiberglass) and we’re also looking for the contemporary classics too.

Please visit http://acbs-adc.org for updates to our schedule photos and more.



http://acbs-adc.org
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Selling Your Classic Boat?
By Peter Mellon

Tips from Antique Boat America

In many families, the day will eventually come that it is time to sell your Classic boat. Many famil
ies realize that the boat simply cannot stay within the household due to the individual circum
stances of the next generation. This day is often accompanied with mixed feelings, but by ensur
ing that your boat is presented in its full glory you can assure yourself that the buyer will love
your boat as much as you have for so many years.

Peter Mellon is the Principal of Antique Boat America. Located in Clayton, New York, in the
heart of the 1000 Islands, this will be his 15th year selling Antique and Classic boats across
North America and abroad. His intimate knowledge of marketing these 3 dimensional works of
art is a result of many years of working with the boats and their owners which he shares with
us.

1. Spring Cleaning

Nothing draws the eye more than a clean, well-presented boat. This does not mean a fresh coat
of varnish but rather a good cleaning with a rag, warm water and a capful of Murphy’s Oil Soap.
Clean the leaves out of the bilge and remove clutter. Windex the windshield and polish the brass
or chrome. Total Time: 90 minutes

2. Eyes and Nose!

Now that the boat looks better, survey it again with your nose. Does the bilge smell like your
Grand Mother’s attic? Remove the gas cap and smell the gas. If it smells like turpentine, it is a
good idea to remove it as it has already gone bad. Fresh air does nothing to hurt the value of the
boat to make it welcoming. The aged oil filter, rags, your favorite varnish and oil in the boat will
do nothing to enhance a sale so simply put these aside in a cardboard box for the future owner.

3. Pictures tell a thousand words

Pictures, pictures and more pictures. Pictures of the boat from all sides, angles, inside and out
side. Pictures of the bilge, bottom, gauges and dashboard. Include pictures of the trailer if there
is one available. Photos from 1992 will not suffice and will raise questions. The boat need not be
in the water and should be taken at close range. Pictures of any deficiencies let the buyer see
the blemishes before he travels 5 hours to see it in person. Hold up a small ruler to show the
size of the blemish. We know the boat is not perfect and this tactic will not deter an interested
party. Rather, they will appreciate your honesty and it will build confidence.



SELLING YOUR BOAT? (continued from page 3)

4. Eyeballs

Where is your boat located and who will see it? Rule # 1: The more eyeballs on the boat, the
greater the likelihood that you will find a buyer. Rule # 2: See Rule # 1. Consider putting your
boat in your local boat show. Tell everyone you know that the boat is for sale as word of mouth
still works and is FREE. Are you available to show the boat easily? If not, consider placing it with
a professional where the boat will be seen by the many and not the few. Is the boat presented in
a nice area? Nothing detracts from the sale of a boat more than one covered in bird poop and
bat poop in a dark barn. The rusty nails all over the floor are just waiting to go into the purchas-
ers shoe and ruin the day.

5. Valuation

Establishing the right price is always a tricky issue. The seller almost always values the boat
highly because of their emotional attachment to the boat and the long history of Family memo-
ries. Further, the value of your boat is not based on what you have invested into the boat over
the years. Rather it is a complex set of variables and factors. Your best suggestion is to seek out
folks who have SOLD a boat similar to yours recently. Ask them to describe their boat and try to
objectively view if yours was better or worse. Speak to professionals who may have a history
selling a boat similar to yours. Check the internet for recent boats sales. An asking price of a
similar boat is not a reflection of the market valuation, only a selling price.

6. Access to all

"A hobby like ours is blessed with the Internet” says Mellon. Our hobby is small and spread out
across the North America. Listing your boat on the World Wide Web yourself or with a profes-
sional broker will help spread the word. The chances are very good that the buyer who is looking
for your boat is in another State or Province, and as such, the efficiency in the Internet reaching
these people cannot ever be overstated.

7. Step up your Game

Make a video of your boat! The presence of digital cameras, iPhones, and other intelligent de-

vices makes it simple and easy to make a video of your boat. Walk around the boat and tell the

story of your boat. Upload to You Tube and you are on your way. No Steven Spielberg produc-
tion required. Simply tell the viewer how
long you have had your boat, where it was

_ ‘ - used, what it needs, and what it does not
— - .need. Keep it simple and straightforward,

% and you are many steps ahead, making
" your boat different and special; which it is!

‘




SELLING YOUR BOAT? (continued from page 4)

8. Trailer

Since your buyer may be from out of state, having a trailer will come in handy. The cost of a
Transporter may hinder the sale or complicate it, as the buyer needs to factor in that addi-
tional cost. If you have a trailer, do not make it an afterthought. Tell us and everyone else.
Make sure the lights work and tires are in good condition and properly inflated. Ensure that
the bearings are greased and ready for a safe trip to its new home. Include pictures of the
trailer in your package.

9. Paperwork

A transferable registration for your boat and trailer are critical for any successful sale. “Too
often we find that the owners might have never registered the boat or lost their paperwork”,
says Mellon. In some cases, the owner has passed away which complicates the issue fur-
ther. Ensure that you have “Transferable” paperwork for your boat and tell someone close to
you where this information may be found at some point in time hopefully well off in the future.

10. Information

Have a package of information about the boat ready for the purchaser. Receipts of work done
to the boat, the names of the contractors who worked on your boat and insurance provider
should be listed. This package should be well documented. Spring commissioning and winter-
ization procedures are incredibly helpful and appreciated. Any awards bestowed on the boat
should go with the boat when sold. After all, the boat got the award, and not the owner. Any
historical documents about the boat, previous bills of sale and anything else related to the
boat should transfer to the new owner. These items enhance the salability of the boat and in-
spire confidence.

You have been the custodian of your boat and your stewardship will be appreciated not only
by the buyer but for the next generation of buyer. “What makes these boats so special” says
Mellon “is the ability for us to document and preserve the history of these boats for years to

come”. “Their passion carries forward long after the sale has transpired and this hobby is ALL
about passion”

By following Antique Boat America’s selling tips, you will give the purchaser the confidence
they need to make the sale and to transition into the continued care of “your” classic boat.




Some of our greatest historical and artistic
treasures we place with curators in
museums;

others we take for walks.
— Roger Caras —

Price $45,000 or best offer.
Completely restored in perfect
condition. Owned by same family
since 1978.

Please contact Michael Rome 646-331-5920

MSR11@aol.com

jcparkerfineart.com
899-7311

Consider a Commission

TRADING DOCK

FOR SALE: 1958 Chris-Craft Capri 19’
Original Hercules 6 cyl. 135 H.P. engine
rebuilt 1996. Two updraft Zenith carbs.
Convertible top, mooring cover. $20,000
Contact Ernie Jarvis (518) 221-5037

FOR SALE: 1952 Old Town Canoe.
Needs restoration. Foley planer, 220v, solid
steel construction. Located on Long Island,
NY. Contact: Pat Carney (631) 744-8844

Free non-commercial classifieds for
Adirondack Chapter members—please
limit each ad to 25 words or less. Non-
member classified ads $15 for up to six
lines. All classified ads run three issues
unless canceled. Businesses are requested
to place display ads which also run three
issues.

Display Ad Rates
Quarter Page: $120
Eighth Page: $75
Please contact :Tom Carmel

Contributors
Russ Hicks

Peter Mellon

Kent Smith Jr.

(914) 248-6413

veritas2@verizon.net
www.acbs-adc.org

Fourth Watch
Questions, comments, submissions please
contact the Editor:
Tom Carmel
PO Box 334 Lincolndale, NY 10540
(



March 14

April 18

June 18™
June 25-28

July 11

July 18™
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Adirondack ACBS 2015 Calendar of Events

Workshop: Reets Boatworks Mayfield, NY — 10am
Board meeting to follow @ Lanzis on the Sacandaga Lake

Workshop: Muller Boatworks Lake Sunapee, NH — 10am
Barn/Shop Tour, lunch-judging discussion, grill provided, varnish discussion

Thursday Board meeting 6pm, Davidson's Brothers, Glens Falls
Mystic Seaport wood boat show and ACBS international meeting

Fulton Chain Rendezvous

Sacandaga Lake Poker Run

August 21%- 22" Lake George Rendezvous

September 17-20 Gold Cup Festival Bolton Landing

October 24

December 5

Annual Meeting

Holiday Party?




What Is It?
How to Identify Row Boats and Canoes By Russ Hicks

Scenario number one: the phone rings and the caller says, "I have an old canoe that belonged to a. my dad
b. my grandfather c. my neighbor d. Moses and I'd like know what it's worth, who made it, and when." Scenario number
two: an individual approaches me at a boat show and the same exchange takes place.

Identification and valuation of small rowboats and canoes is an inexact science to say the least. Placing a monetary value
on a canoe or rowboat follows two pathways: a boat that has sentimental family value hence has worth beyond dollars and
a canoe that was obtained at a garage sale or was given away. Roth craft have approximately the same monetary value in
like condition.

Like an old Chris Craft or Century, an Old Town or Peterborough canoe in need of a complete restoration will start around
ten percent of its restored value. A restored wood/canvas canoe or rowboat in the Midwest market can bring about
$1,500.00 thus the derelict might start around $150.00 more or less depending on how long ago it was fiber glassed, how
big the holes in the planking are, how many times it was dropped on the Pine Hiver portage back in '57, and how much rot
has invaded the tips from being turtled on the ground at Uncle Ed's cottage over the past four decades ("But it was under
the garage overhang...I can't understand it.")

Like all restoration projects, there aren't many truly rare rowboats/canoes out in the boathouse rafters any more which
makes the return-on-investment (ROI) an important factor. A restoration can start at $1,500.00 or more so the law of
diminishing returns should be considered. The purchase price and restoration can exceed $2,000.00. Excluding the intrinsic
value of such a craft, should the owner wish to sell the canoe, generally seventy-five percent of that amount can be realized;
in some situations even less. While it is true that one can purchase a new Old Town canoe for $3,500.00, there are wood/
canvas canoe makers out there (Great Canadian for one)

which offer wood/canvas canoes that start at $1,300.00.

If the canoe or rowboat has been in the family, then the memories and stories are invaluable and the craft is generally
restored regardless of cost because the dollars aren't the central issue. It's what the canoe represents that has the real value;
not the cedar, canvas, and hardware. But identifying the type and age of the canoe that grandpa bought is sometimes the
most difficult task unless there are stories and pictures that can narrow down the manufacturing time period.

One of the best methods of identification of an unknown boat or canoe is the use of old ads and catalogs. Penn Yan was the
best at identifying their hulls. Stamped in the stem is a three-part ID number e.g. WXH52976. The letter prefix is the
model; in this case the Standard Cartop. The next two numbers indicate the year ('52) and the final numbers are the serial
number of the boat hull itself (the 976th WXH built in '52). Old Town would use consecutive numbers regardless of model
type. The number followed by the length would be stamped in the stems. Fortunately Old Town is still in business and for
three dollars Old Town will send an owner a copy of the original build sheet which corresponds to the hull number.

Not all boat makers were as logical as Penn Yan or Old Town. Thompson, for example, apparently had little regard for
sequence, model prefixes, suffixes, or patterns. Catalog numbers do not correspond to hull numbers. I have a 1951 12'
cartop Takealong, hull number WX1227. I would like to think that it (like Penn Yan) is a model WX with a hull number
that somehow corresponds to the year. However, I have a 1949 Takealong with no number at all and another 1953
Takealong with a number BX2222PS. All three show minor construction differences in transom knees, keelsons, and lateral
keelson supports; yet they all have original historical

documentation. Did I say it was an inexact science???

By comparing features found or absent from various models, it is possible to ascertain an approximate year of manufacture
absent any owner or registration information. A brief note about registration information. I've owned or restored at least
twelve rowboats that have had incorrect data on their registrations.




What Is It? (continued)

The State of Michigan has even gone so far as to disregard the original stamped hull number and issue its own new number
even though the new number and the old boat are worlds apart.

Evinrude/Elto Motors often used Thompson Boats for their photo catalogs and are a good reference of model type. Evin-
rude's catalogs, beginning in 1946, show off the entire line of Thompson's cedar strip and wood/canvas offerings. Close-up
shots of the motors offer rare glimpses into construction methods, options, and accessories that are not often found in the
boat catalogs themselves. Items such as spray rails, sponsons, transom knees and corner braces, decks, seat supports, transom
shape, and color combinations all assist in identifying a boat or

canoe.

Some boat builders would have a distinctive feature that would set them apart from all others. St. Louis Boat and Motor
Company, St. Louis, MO, used an arrow-shaped breasthook or deck. The inwales, rather than meet the outwales up the tips
of each end of the canoe, would be cut into the deck, about midway, which resulted in an arrowhead design. This was also
used in the St. Louis decal in the 1930's. However, in the 1920's St. Louis used a ship's wheel as its logo.

Shell Lake, Tomahawk, Kennebec, Wagemaker/Wolverine, Peterborough, Chestnut, and dozens of other companies have
added to the wealth of wooden boat history as well as confound the puzzle of identification. Fortunately enough written lit-
erature exists to be able to identify most small craft. From catalogs and ads to Bob Speltz's

series on Real Runabouts, to club members and boat shows, the process of identification and solving the mystery of "Who
made it?" is part of the fun of the hobby and camaraderie of wooden boats and canoes.
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NEW CHAPTER OFFICERS AND BOARD MEMBERS SELECTED AT ANNUAL DINNER

The Adirondack Chapter held its Annual Dinner once again at the Algonquin Restaurant in Bolton
on Saturday

October 18th. The Algonquin offers docking and a couple of brave souls undeterred by the crisp
fall evening weather arrived by boat, Ted and Peter Brothers in their Grady-White and Jeff Clark in
his Hacker, “Gatsby.” About 40 Chapter members saluted the end of our boating season on a fine
buffet of beef, chicken, salmon and side dishes. Adult beverages were served at an hour long open
bar! Thanks to Jennifer and Ed Scheiber for making the arrangements and handling the reservations.

Our new slate of officers are: Adam Retersdorf, President, Ed Scheiber Vice-President, Steve
Upham, Secretary and Kent Smith, Treasurer. A silent auction was held with lots of boating
memorabilia, gift items and bric-a-brac generously donated by Chapter members with all proceeds
helping to offset Chapter expenses. We wish to thank Immediate Past President Glenn Gentry for
his service to the Chapter and our long term Treasurer, Teri Hoffman who passed the checkbook
to Kent Smith. Thanks to all who donated their time and efforts to make our Chapter what it is
and congratulations to the new crew who have already made plans for lots of activities as we head
into our new boating season.

(Below — Jeff Clark’s Hacker “Gatsby” at the Algonquin for the annual dinner photo by K. Smith)
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